
Question 23 (10 marks) 

A piano teaching business which guarantees highly qualified and experienced
teachers is rapidly expanding across all states of Australia. 

(a)  Outline how marketing of this business relies on an effective human resources
department.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ............................................................................................................................... 
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(b) How may economic factors influence customers choosing this business?

 ...............................................................................................................................
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 ...............................................................................................................................

 ...............................................................................................................................
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 ............................................................................................................................... 
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Question 23 continues on page 15 
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Question 23 (continued) 

(c)  Propose TWO ways this business can use market segmentation to continue its
growth.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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 ............................................................................................................................... 
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End of Question 23 

Please turn over 
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Question 23 (10 marks)

A cereal manufacturer has decided to change the packaging of its product in an attempt 
to reverse a drop in sales and remain competitive with existing businesses. It is also 
considering growing its target market by catering for health-conscious consumers in 
Australia and eventually expanding into the global market.

(a) Outline the current product life cycle stage of this cereal.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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(b) How could a niche market approach increase sales for this cereal manufacturer?

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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Question 23 continues on page 15
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Question 23 (continued)

(c) Justify ONE global marketing strategy this cereal manufacturer could use to
expand into the global market.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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 ...............................................................................................................................
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 ...............................................................................................................................

 ...............................................................................................................................
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End of Question 23
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Question 24 (9 marks) 

A business wishes to introduce new products into the market. 

(a) Outline ONE promotion strategy this business could use to launch the new
product range.

2 

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ............................................................................................................................... 

(b) How will the business know that their marketing plan has been successful for a
new product range?
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 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ............................................................................................................................... 

Question 24 continues on page 17 
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Question 24 (continued) 

(c) Why should this business adopt a marketing approach instead of a selling
approach?
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 ...............................................................................................................................


 ...............................................................................................................................
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Question 24 (10 marks)

(a) Explain the benefits of customisation as a global marketing strategy.
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Use the following advertisement to answer parts (b) and (c).

Be the envy of your neighbours 

The best
quality fridge
in the market

*This weekend only 
30% offin-store only

Comes with a
massive 6-month

warranty***

**Zero carbon
emissions

*30% off not applicable to this product. **Zero carbon
emissions only in houses that are zero carbon powered. 

***No repairs or returns will be considered after 6 months.

Question 24 continues on page 17
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Question 24 (continued)

(b) How does this advertisement use sociocultural factors to influence customer
choice?

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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(c) How might aspects of this advertisement breach Australian consumer laws?

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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End of Question 24
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Question 22 (10 marks)

A popular Australian guitar manufacturer is about to enter the US market using a 
standardised marketing strategy.

(a) Clarify the purpose of a SWOT analysis for this business.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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(b) Recommend a pricing method this business could adopt for the US market.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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Question 22 continues on page 13
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Question 22 (continued)

(c) Justify this business’s decision to adopt a standardised marketing strategy.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

4

End of Question 22

Please turn over
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Question 21 (11 marks) 

A business sells luxury cars. The cars are stylish, high performance and include 
advanced safety features integrating leading edge technology. 

(a) Describe ONE factor influencing customer choice for this business. 3 

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ............................................................................................................................... 

(b) Explain the interdependence between marketing and finance for this business. 4 

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ............................................................................................................................... 
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 ...............................................................................................................................


 ...............................................................................................................................


 ...............................................................................................................................


 ...............................................................................................................................


 ...............................................................................................................................


 ...............................................................................................................................


 ...............................................................................................................................


 ...............................................................................................................................
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Question 21 (continued) 

(c) Why is it important for this business to conduct market research? 4 
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Question 23 (10 marks) 

A manufacturing business has conducted a situational analysis and determined the 
following: 

• It has loyal customers who make repeat purchases.

• The size of the Australian market is shrinking.

• Some staff need further training to use the factory machinery.

• The owner has been invited to invest in similar factories in Europe.

(a) Identify ONE threat to this business. 1 

 ...............................................................................................................................

 ............................................................................................................................... 

(b) Why could monitoring and controlling be an important part of the marketin
process for this business?

g 3 

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................


 ...............................................................................................................................
 

Question 23 continues on page 15 
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Question 23 (continued) 

(c) How would the situational analysis change if the business decides to expand into
Europe?

6 

 ...............................................................................................................................


 ...............................................................................................................................


 ...............................................................................................................................
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 ...............................................................................................................................
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End of Question 23 
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Question 22 (9 marks) 

An Australian company sells educational toys for pre-school aged children. 

(a) Why is ethical behaviour important in the marketing of this business? 4 

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ............................................................................................................................... 

(b) Explain the influence of consumer laws on this company’s promotion strategies. 5 

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................
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 ...............................................................................................................................
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Question 22 (8 marks)

A business develops video games. It had three different games for sale last year. The 
table shows forecast and actual sales for each game.

Use the information in the table to answer parts (a), (b) and (c).

Forecast sales ($) Actual sales ($)

Game A 500 000 495 000

Game B 200 000

300 000

100 000

800 000Game C

(a) Why is this information an important part of the marketing process?

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

2

(b) With reference to the information, recommend a strategy for promoting game B.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

3

(c) With reference to the information, recommend a strategy for distributing game C.

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

 ...............................................................................................................................

3

2016



D
o N

O
T

 w
rite in this area.

Office Use Only – Do NOT write anything, or make any marks below this line.

– 10 –

7790310030

Question 21 (8	marks)

A producer of gourmet ice-creams chooses selective distribution for her products.

(a) Why might the producer have chosen selective distribution for her products?
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(b) Outline ONE physical distribution issue that will need to be considered.
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(c) Recommend	 ways	 that	 packaging	 could	 be	 used	 to	 maximise	 sales	 of	 the
products.
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Question 22 (10 marks) 

Bill and Jane have owned and operated a café in a busy restaurant area for many years. 
They specialise in fast healthy food that is popular with 18–30 year-olds. Recently a 
multinational franchise opened in the area in response to an expected increase in 
population. 

(a) Outline TWO strengths of the café. 2 

(b) Outline TWO opportunities for the café. 2 
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(c) Discuss ONE marketing strategy that Bill and Jane could use to respond to the
threat posed by the opening of the multinational franchise in the area.
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 Question  25 (8  marks) 

Robin  and  Pat  are  planning  to  establish  a  sporting  goods  business.  They  have  decided 
to  adopt  a  niche  market  approach  to  maximise  profits. 

(a) 2 Outline  ONE  method  that  could  be  used  by  this  business  to  collect  relevant  data
about  its  target  market.

...............................................................................................................................
 

...............................................................................................................................
 

...............................................................................................................................
 

...............................................................................................................................
 

(b) 6 Evaluate  their  decision  to  adopt  a  niche  market  approach.
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2012 HIGHER SCHOOL CERTIFICATE EXAMINATION

Business Studies

Section II (continued)

Question 23 (12 marks)

XYZ Ltd produces sports shoes which are worn by elite athletes and the general public
in North America. XYZ Ltd is keen to expand into Europe and Asia.

(a) What is ONE possible benefit to XYZ Ltd of using global branding as a marketing
strategy?

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

(b) Describe TWO physical distribution issues that XYZ Ltd will have to consider
as part of their expansion.

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

Question 23 continues on page 14
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Question 23 (continued)

(c) The management team of XYZ Ltd is deciding whether to use customisation or
standardisation as its marketing strategy for the expansion.

Analyse how marketing and finance would be linked in XYZ Ltd’s decision to
customise or standardise.

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

End of Question 23

6

– 14 –

2012




