
Context and Purpose

The Reality Confronting Business Educators
In an AI-driven world with an uncertain youth employment market, business education is more
critical than ever. Young people need an entrepreneurial mindset and business skills. Yet, schools
face severe teacher shortages, leaving many educators untrained in the discipline, forced to go it
alone, and over-reliant on passive, boring slideshows.

Our Foundational Belief
Business Studies is awesome - and its educators have the last, best opportunity to build practical,
real-world business capabilities in young people within a risk-free school environment before they
enter the world of real consequences. 

We believe that human interactions in the classroom are paramount and our focus is on cultivating
a lived experience, with you as the teacher being the architect and orchestrator of real-time, live
learning experiences. Off-screen - to the real world!

The Mission (Our Focus)

To equip, empower, and inspire
business educators to be the
undisputed rock stars of their
classrooms. We replace isolated
stress with practical conceptual
frameworks, dynamic resources, and
expert guidance.

The Twin Goals (Your Impact)

Short-Term Academic Triumph: Mastering real-time,
high-pressure application and textual communication to
maximize HSC exam success and Band 6 outcomes.

Long-Term Business Intelligence: Instilling the enduring
business concepts and frameworks, financial acumen,
and critical thinking required to navigate and lead in the
real world post-school.

Ben Andersen is a leading voice in business education with a career
spanning multiple sectors in NSW secondary schools. The author of
Teaching Business - A Practical Guide for Secondary School Teachers,
game creator, and public speaker, Ben has served as a director of EBE
NSW and is a Senior HSC Marker for Business Studies. 

As the founder of Big Time BS, a premier teacher resource and
development firm, Ben has authored or contributed to six textbooks
and high-achieving student response guides, all dedicated to
revolutionising how business is taught.

1. Streamline Content
The Philosophy: Get off the endless PowerPoints.
Drastically reduce passive delivery time to unlock space
for active learning.
The Mechanism: Utilising streamlined notes to bypass
tedious copying, alongside systematic study card
frameworks designed for spaced repetition and rapid
memory retrieval.

2. Activate Application
The Philosophy: Successful business minds are not
parrots of theory; they apply knowledge dynamically to
volatile, real-world contexts.
The Mechanism: Real-time, face-to-face interaction,
high-energy business simulation games (like Business
Brain and Make a Statement), and collaborative, human-
centric analysis of real, living case studies.

3. Master Communication
The Philosophy: True intelligence is useless if it cannot
be persuasively articulated under time pressure.
The Mechanism: Moving students from passive
consumers to precision writers using The Kaizen Writing
Cycle—an iterative process of drafting, examining
exemplars, continuous feedback, and strategic peer
reflection.

Big Time BS - The Methodology:
To cultivate Business Intelligence, we shift the classroom dynamic away from passive, static note-
taking and toward high-engagement, human-to-human interaction. 

We divide classroom time equally across Three Core Actions:

Business
Intelligence

Business Intelligence is the possession of a latent capacity that can be called upon in real time to flexibly
apply business theory to discuss, analyse and propose solutions to business problems to improve
performance. We are developing a dynamic, actionable skill - not a static body of knowledge - that
empowers students to think and act meaningfully in a world of constant change and uncertainty.

To produce this output requires dynamic pedagogy.

What is our primary output 
as business educators?

Mission, Purpose, and Pedagogy
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